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Technology Leverage For Business Success

Congratulations on exploring one of the most
exciting innovations in computing infrastructure!

A ‘“thin enterprise” information infrastructure
offers significant enhancements in total cost of
ownership (TCO) and in day to day quality-of-
service.

This Guide will help you get the most out of your
evaluation of thin client technology.

Included in this Guide are several handy
checklists, plus guidance on best practices.
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